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Overview Overview 



 SA soon 75+ million cartons industry 

Southern Hemisphere competition growing 

 International trade disruptions  

 Increasing volumes to saturated EU and UK 

 SA’s over-exposure to EU & UK = +75% 

 New markets an uncertain and tedious process 

Realities Realities 



 Diversify markets – outside of the EU & UK 

 Export +10 million cartons to China within 5 years 

 Profitably and sustainably 

 SA needs to become significant in China  

 Strategically important to all Growers & Exporters 

 Including those not active in target market 

The Strategic Imperative & Objective The Strategic Imperative & Objective 



 An enormous market 

 Economy, middle class & consumption growing 

 Imports almost 2 x SA crop annually (incl. Hong Kong) 

 SA has market access 

 Shipment Protocol manageable 

 Tariff digestible, i.e. 13% 

 South Africa & Africa a strategic partner; e.g. BRICS 

Why China? Why China? 



  Support a Generic SA Table Grapes Campaign 

 Sustain for 3 Years 

 Partner with Exporters (FPEF) and Other Stakeholders 

 R4 million per annum – WCDoA 50% funding 

 With co-funding and partnerships 

 SATI provides the generic platform 

 Exporters to support commercially 

 Fund and execute a technical shipment project completed 2019/2020 season 

SATI Commitment SATI Commitment 



  Growers (SATI) & Exporters (FPEF) 

 Completion of Technical Shipment Project 

 Established a joint China Focus Group 

 In-market activities 

 The Department of Trade & Industry 

 SA Embassy in China 

 National pavilions (Asia Fruit Logistica) 

 Consulted with other SA companies active in China 

Partnerships & Support Partnerships & Support 



PARTICIPANTS IN SA PARTICIPANTS IN SA 



PARTICIPANTS IN CHINA PARTICIPANTS IN CHINA 



China Campaign Feedback 2021 China Campaign Feedback 2021 



China Campaign 2021 - Varieties China Campaign 2021 - Varieties 

SWEET JOY 

SWEET SHAPPHIRE 



 Guangzhou Wholesale Market Launch 

China Campaign 2021 China Campaign 2021 

1 April 



Wholesale Market Launch 

China Campaign 2021 - Guangzhou launch Feedback China Campaign 2021 - Guangzhou launch Feedback 

1 April Guangzhou  



China Campaign 2021 - Guangzhou launch Feedback China Campaign 2021 - Guangzhou launch Feedback 

• Brix: Sweet to very Sweet 

• Color: More Black 

• Bloom: Better to Great 

• Feeback: Sweet Sapphire 
publics said it's too sweet. 

• Sweet Globe, the texture 
is very crunchy, the flavor 
is  tender, rich and heavy. 

• Crimson Seedless,the 
texture is crunchy, and 
smelt with their fragrance.   



Guangzhou Wholesale Market Launch activities Media Coverage 

China Campaign 2021 China Campaign 2021 



Retail Activities (end March to April) 

China Campaign 2021 China Campaign 2021 

  

Chinese cities: Beijing, Shanghai, Guangzhou, Shenzhen, Shenyang, Dalian, Tianjin, 

Suzhou, Chengdu, Wuhan, Chongqing, Zhuhai 
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China cities reached 2021 China cities reached 2021 



2 Sweet Joy Promotion in Fruit Shop 

China Campaign 2021 China Campaign 2021 



China Campaign 2021 China Campaign 2021 

Customer Feedback 

 Flavor good but the stem 

condition is unstable, dry stem, 

powder is thinner, make 

consumers think the table 

grapes are not fresh  

 Compared with Chilean table 

grapes, SA table grapes are 

more juicy and sweeter 

 Sweet, consumers have higher 

acceptance 

 

Sam’s Club & Fruit Shop  



Retail Activities 

China Campaign 2021 China Campaign 2021 

  

9 Stores across Shanghai 



China Campaign 2021 China Campaign 2021 

Shanghai Taste event 
 



China Campaign 2021 China Campaign 2021 

Customer Feedback 

 Sweet, juicy, but the skin is  a little bit astringent 

 After tasting, most of the consumers will buy the table grapes 

 Sales turned out to be good during the weekend 

 

 



 

China Campaign 2021 – Social media & online China Campaign 2021 – Social media & online 



 

China Campaign 2021 – Brochure China Campaign 2021 – Brochure 



 

China Campaign 2021 – Brochure China Campaign 2021 – Brochure 



 

China Campaign website China Campaign website 



 

China Campaign 2021 – Trade Media China Campaign 2021 – Trade Media 



Shanghai Wholesale Market Launch activities 

China Campaign 2021 – Shanghai market launch China Campaign 2021 – Shanghai market launch 

29 April  



China Campaign 2021 - Shanghai market launch China Campaign 2021 - Shanghai market launch 



China Campaign 2021 - Shanghai Media Coverage China Campaign 2021 - Shanghai Media Coverage 
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