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Population (billions)
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World Population: 1950-2050

//'Tgllion

8 Billion

9 Billi

on

Heading for 10 Billion!
We’re Adding An Extra
2 Billion by 2050.

But Where?

Population of Africa to
double from 1 to 2 billion
India, Pakistan,
Bangladesh to add 0.5
billion

Europe will struggle to
maintain current numbers
and Russia, China, Japan
and South Korea will
decline in population
NAFTA countries up by
100 million

1.6 billion of the extra 2 will
embrace the Moslem or
Hindu religions

Economic growth will
largely come from
“Emerging Countries”

Imperial College
London



Forecasts

Economic Growth by Selected Reglons
Annual % change in real GDP {f) = forecast
2015 2016 2017 2018(f) 2015{fy
World (nominal GDP weights) 2.8 23 30 3.0 28
Cevaloped sconomies 2.3 1.6 2.3 2.2 19
Developing economias 42 335 47 a7 49
North America
UEA 249 1.8 23 2B 24
Canada 10 14 30 1.8 16 South Africa: Real gross domestic groduct (GDP) growth rate from
Asia'Facific 2012 to 2022 (compared to the previous year)
China 6.9 6.7 69 6.6 6.8
Japan 1.4 1.0 1.7 04 048
India 8.2 71 6.7 7.3 76
Australia 25 28 Pl 32 28
South Korea 28 28 31 28 2T
Indanesia 4.9 2.0 5.1 2.1 52
Talwan 0.8 1.4 29 26 24
Thailand 30 33 3 4.2 38
Malaysia 51 4.2 5.9 5.3 45
Singapora 22 24 Y 3z 28
Hong Kong 24 2.1 3.8 35 30
Phllippines 6.1 6.9 6.7 6.8 6.8
New Zealand as 4.0 28 28 30
Eurgzone 2.0 1.8 2.6 20 1.7
Germany 15 18 25 20 1.7
France 1.0 1.1 23 1.8 18 . Milaal et stns
[tzly 09 0.9 1.6 1.2 12
Spain 34 3.3 a1 A 23
Othar Wastern Europe
UK 23 1.8 17 13 15 _ _ _ _ :
Switzeriand 12 14 11 21 17 Asian emerging economies showing high growth
Sweden 4.3 3.0 2.5 2.5 20 t b t _I_- I b I rt d f d Ik
Nixwar 1.4 0.8 20 213 15 rates, but some from a Iow base. Importea 10ods like
c;n-ru & eastern Europe " " @ s » grapes are discretionary purchases & VERY sensitive
b= ! & Al . i .
55 i s S 15 - = to economic downturns.
Romania 4.0 4.8 6.9 4.2 34
Czach Republic 54 2.5 4.4 4.1 36
Turkey 6.0 3.3 T4 ig 29
Russia 2.5 0.2 1.5 1.8 18
Ukraine 5.8 2.4 2.5 a5 3D
Latin America HSBC ‘D
Brazil -3.5 -3.5 1.0 25 36
Mexico 25 23 21 25 27
Argenting 27 -1.8 29 0.5 13 .
Chile 23 13 15 36 35 |"‘IPEI’I3| CﬂllEgE

Source: HSBC Global Research (Giobal Econamics, 3 2016 European Ecosomics, (13 2018) Lon le’l
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Who Are We Competing With in High Growth Asian Markets?

Major exporters of table grape to China 2016: volume share

South Africa Others

96 4% 1%

8%

Countries
Australia

i o
- Chile

Peru
Australia
LUSA

South Africa
Others

Import volumes
2016 (tonnes)
252,393
119,369

65,380

34 641

20,147

11,218

1,640

Imperial College
London



Who Are We Competing With in High Growth Asian Markets?

Major exporters of table grape to Hong Kong 2016: volume share

South Africa _ - Others
6% |\ /2%

Countiios Import volumes

2016 (tonnes)
Total 236,493
: Chile 100,284
Australia S
19% Australia 44,529
' Peru 42,332
USA 29,842
South
Africa 14,793
Others 4,715

Imperial College
London
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Beijing Very Ordinary
Supermarket

That's zar34 per

125 grm. punnet
l.e. zaAR272/kg. RSP

In Asia, In General, and China in Particular, Health Attributes of Food
Products have Substantial Resonance with Consumers of All Ages

Imperial College
London




Dalian, North China
August 9t 2018

ZAR20 per kg.

Local Grapes at
Consumer-Friendly
Prices!

Imperial College
London




Dalian, North China

ZAR35 per kg.
August 9t 2018

Imperial College
London




uopuo
abajjo) jeadwy

-uonane ue 38 (006°01%) Uak uoriut 1°T y31y-piosal e 10 pjos sadeid ay,
‘9107 L An| uanel o]0y Uo EMERZEUERY Jo A1 asaurde| [RIJUAD o] UT JoNIBW a[eSajoym B J' sadeid afqe] URMICY Aqny

.F:...
L
RN
%

Lt

\

ueder uf 006°0LS 104 S[[3S
young ;sadean) aarsuadxy ISON S,PIIOM




Japan and South Korea
have a long history of
marketing Super Premium
Produce at home and in
export markets.

Here’s SK grapes in an

Upmarket Thai supermarket.

Imperial College
London




tHaiLanp rsp: zaR 108 per kg imperial College
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The Super Premium Gift Mi
In Asia Sometimes Defies Un

THAILAND RSP: 2::1800 per kg. o ollege




key signal of value of relationships

gifting helps to secure future needs (reciprocity)
gift-giving frequency & value increasing each year
for “ordinary” urban folk, range NZ$100-400 per gift
price and perceived quality hugely important

food is seen as an ideal gift (great practicality and can indicate giving
“health” to recipient)

over 50% of gifts given in China are food

imported foods have built-in gift appeal (may indicate greater respect
and sincerity)

Is RSA fresh produce on their “gift map”? Chinese NY is in your season!

Source: Mintel, 2016 leperial College
ondon




Retail Theatre for Fresh
Produce in Asia Often Much
Better than in Most Stores
In North America & Europe

Imperial College
London
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EAT DRINK. SHOP
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Carrefour

Although, Sometimes the French
have Fresh Produce Flair!

Imperial College
London
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Rank $ ChineseCity & CityGDP (2015, PPP,in billions) + Comparable Country

#1 Shanghai $810 Philippines

#2 Beijing $664 UALE.

#3 Guangzhou $524 PR Switzerland

#4 Shenzhen $491 Sweden

#5 Tianjin $478 Romania

#6 Suzhou $440 Austria

#7 Chongging $425 Chile

#8 Hong Kong $414 « Chengdu has Peru
TWICE the GDP

#9 Wuhan $324 (PPP) of NZ! Israel

#10 Chenddu $306 Norway

Imperial College
London
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Walmart
xR B

Global Differences
In What Shoppers
Value in Meat. So,
What About Grapes:
Colour/Size/Pips/

Variety/Sweetness/
Country of Origin/
Occasion, etc.

Imperial College
London




China's level of digitalisation is enough 1o make Western online companies dribble with
gxcitement. Paymen! by touch phong dominates and cash is passe. BZC e-commerce

penetration in China far exceads thal in any other market in the warld. Are the Chinese more
tech-savvy? No — they're leap-frogging traditional stores because of poor store networks and
shocking preducl availabilily. For a US food producer, parinerning with the top 4 grocers gives

you access to half of the US food market. In China, by contrast, the top 4 grocers connect you

with &.7% of focd retall spending (The Eccnomist Intelligence Unit). This is a headache for

food producers and consumers alike — supply chaing are long, circuitous and, often, dodgy. So
many Chinesa consumers shop onling because the products they want are not available offline
and, as a bonus, they don't have to sit in a harrendous traffic jam going to and fram the slore!

E- ecommerce panetration by country, 2017

©
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% Share of UK Fresh Fruit Market

Tesco

Aldi/Lidl
Sainsbury’s
Asda

Morrisons
Waitrose

Marks & Sparks

Total 88.4%

In China, Top 4 Grocers connect you
with 5.7% of food retail spending (less
than that for fruit, given the strength of
the Wet Markets in most Chinese cities).

Imperial College
London



E-Commerce value share [(%)

| South 197%
Koreo itk . -
o ST Who's Leading the Way in
Mainland | g oe -
thea 82 On-Line Grocery? Why?
Taiwan 5.8%

France |11 56% (and don’t go to the USA

for on-line leadership!)

g
:
=
v F v

Vietnam = 0.5%

Brazil 0.1%

12 manths to Morch EE!Z'?

Imperial College
London
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Behemoths Astride the Chinese On-Line Market

!

X I8 THALWLCOM ?

€2

Alibaba Group
EEE T

Singles’ Day Sales, November 11t, 2017 (11/11)
JD.COM $19.1 bn. TMALL.COM $25.3 bn.

Imperial College
London




Zespri: Best Practice in Branding & Marketing Fresh Produce

Zespri reveals recipe for success in China S N
ESm -

Wwﬁl

KHN: E-commerce is increasingly important for us in China. For context, 20 per cent of our sales in China are done through e-

commerce via platforms like Alibaba and Jingdong (JD.com). With e-commerce being so strong, we have also utilised digital to get

closer to our consumers.

We focus on digital advertising and social media, such as WeChal and Weibo to deliver our campaigns to consumers and engage

with them, to build a meaningful and distinct global brand.

Sour taste is one of the key
purchase barriers Globally for
Green Kiwifruit.

Imperial College
Key Challenge London
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The Rise and Rise of Fresh Berries in the UK Market

__ | 4 o ) LNy f;é J
- Friit & berries

B —

Imperial College

Berries Rewarded with More Prime Shelf Space




Value Share of the UK Retail Fruit Bowl*. 2007 versus 2018

Retail Fruit Value 2007

£3.671 million Winners: Retail Fruit Value 2018

e Berries £5,666 million

[CATEG * Grapes

Av. Weekly Losers: Av. Weekly

HH Spend on

HH Spend on « Bananas Fruit £3.93

Fruit £2.81
b . Apples

Source: Kantar Worldpanel UK. August 1- July 31 Imefiﬁal College
* Does not include retail value of cut fruit est. £400 million RSV 2017/18 onaon




Volume Share of the UK Retail Fruit Bowl. 2007 versus 2018

Retail Fruit Volume 2007
2,320,000 tonnes

Banana

Per Cap. Volume
2007 38.04 kgs.

Source: Kantar Worldpanel UK

Winners:
e Bananas
 Berries

Losers:
* Apples
e Pears

Retail Fruit Volume 2018
2,600,633 tonnes

Banana
s 26.4

Per Cap. Volume
2018 39.11 kgs.

Imperial College
London




The Rocketing Success of Blueberries: Examples from the USA and UK

U.S. fresh blueberry imports, net production, and per capita use Driscoll's packm Justin
Timberlake's 'braspberry’ fruit

Millicn pourds Pounds per person
700 5 @ Imparts = Per Gapita use  2.00

@ Net ULS. producticn” | e R,
- 199 ('l;riscofﬂi"

Only the Finest Berries™
500 = 1.40

Brospberries
400 ~ 1.20
1.00
300 -
0.80
Eﬂﬂ - = (B0

- 040
100

mmnlll“”
I L ELL -

o) i ERA e ik gy o

WHEOREE TR E DO ET RO RN UG E TR N NS

ﬁ Dr. Food
@ProfDavidHughes

o the Nomn Amencan Braberry Council UK per capita consumption of fresh blueberries

e REABoungHiG Fstalon Sanir Tl angrTier Mt increased tenfold between 2005 and 2017 (from
50 to 500 grms. p.c.) yet still 40% lower than in
USA. Plenty upside to come: snackable, portable,
yummy, health halo, increasingly affordable and
seen as a year-around fruit.

Pgae: P Prebrringry. “Domegssc prodoction minumeenns Estimalesior 2047 arebased on procucion pslimaies

Imperial College
London



Imitation is the Sincerest Form of Flattery!

-

L

Imperial College
London




Premium Retailers Expand Shelf Space for Premium Grapes!

1 SPENCER

Imperial College
London




2 diners
45 mins

90 mins

* WHlingneess o Pay More for Food

22% more For better taste

| L7
2 NS

Source: Kantar Worldpanel UK Imperial College
London
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Not Designed for
1 or 2 Person

Households!
Whereas Grapes
Are Much More
“Solo-Friendly™!

Imperial College
London
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Lunch for £3 (zar50)

15 AN STICKERED SANDWICH [
SUB ROLL / WRAR [ SALAD

How Low Can You Go?!:

sandwich

bag of fruit slices

drink

But where are the

Grapes? Often,

| metres away in the

oriess R Fresh Produce Dept.

HOPELESS!

Imperial College
London




Food Products Presented

By Meal or Snack Type
NOT by Product Category

“AKFAST RANGES

|
L

R

o e

£

.

MALS M AL

ALL FORr £10

Imperial College
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Street Vendors and Market Stalls
Selling Cut, Snack-Size Fresh Fruit
Have Been Pervasively Available
Across Asia for as Long as | Recall.
Make Fruit Easy to Eat and Purchase,
The Market Will Respond Anywhere!
Westerners are Getting Better, BUT
There'’s Still a Long Way to Go!

Thailand

Imperial College
London




f In Siem Reap Traditional Market,

7. It Took This Lady 20 Seconds to
< S y 1rim and Present in Snack Form
q.f"{rr,z‘: This Pineapple!

? i “ 'f::j'-'__'l' ‘ -#;:_ l;,;h | _‘i .‘m .
- ~ e \“:

g ’ , ~_ -
TS .

>/ "

Imperial College
London
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Snacking Apples and/or
For Kids Lunch Boxes
from New Zealand!

Imperial College
London




MARKS 5y Peel Citrus a Quintessential Healthy Snack BUT
SPENCER ally Located in the Fresh Produce Department
N1 in the Snack/Meal Deal/Grab & Go Sections

 TED BRI Tipy,
TINY
TANGERINES

T ETH P LS

Imperial College
London
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Liwi By

01 APR

scapsn L1 1120
Ke#a erlriperabed

TESCO 3 for 5 of Your 5+2-a-Day imperial College

London




Veggie Snack Maker Bare Foods

Beware
of a wolf _
in sheeps _ 'S
clothing... 4}

For PEpSiCUr the purchase of Bare Foods is i1s latest effort o di\?EE'Sif}" its food and beverage
portiolio and move toward the more natural, less-processed foods that are now in favor by
increasingly health-conscious consumers.

Uhhh, it looks a lot like

real fruit but it's just umm
a lot more convenient!

Imperial College
London
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Bright Foods launches chilled fruit and
veggie bars: ‘Our product is like the love
child of a cold pressed juice and a bar

"My whole philosophy is | want to make something that | want to eat and just because |t hasn't been done
before doesn't mean there's not a way to do it," Bright Foods founder and CEQ says. Photo: Jennifer Chong

May 18t 2018

Bright Foods has brought added innovation to the emerging refrigerated bar space with the
recent launch of Bright Bars - chilled whole food bars made via high pressure processing
(HPP) - available in select Whole Foods stores in Southern California.

Imperial College
London



Big FMCG Brands See
“Fruitie” Snacks as Clea
Market Opportunity.
Direct Competition for
Fresh produce.

owe (35,

NETWT 402113

Imperial College
London



Big Soda” Desperate for Association
with Healthy Beverages and have a
Profound Knowledge of Consumer
Trends & How to Harness Them. Now,
Direct Competitors with Fresh and
Processed Fruit and Vegetable Industry

S i ‘J:
1 E i ] innocent

- LY
S Topans | f‘

| P
A

Imperial College
London




PepsiCo to Launch Hello Goodness
Healthy Vending Machines

Kiiiina:

gme

Their Products Will be Right Next to the Water Cooler (Super Convenient)

Imperial College
London



Fruit and nuts - from staples to snacking favourites in China

Huge Opportunity for
. T
rreda rrul uts < RN - .
RMBA44.2 bn 2012 [t — 2 g Challenges:

RMB88.1 bn. 2017 » packaging format

* convenient location

E-commerce platform Jingdong has a special section on 'imported foods'. The fruits/nuts range shows some of the regular suspects
like Sun-maid and Ocean Spray from the US, as well as products from countries like Vietnam and Thailand.

Some are more expensive than domestic items but most seem quite affordable. The reason they do not pop up out as hot on in the
Chinese media is they have paid too little attention to packing their products in the proper cultural wrapping.

Imperial College
London



Powerful Global Consumer Trends

*You are what you eat”

Imperial College
London



Same in Your
Supermarkets

This fruit is free for kids to eat
while you're shopping.

Please take a plece.

Imperial College
London




United States [ EEE——

Australia S

retand I I—I
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Turkey ﬂ _EE]
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OECD Obesity
League Table
2016

Imperial College
London
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UK poised to 'announce more stringent crackdown on obesity’

A Combination of Diet-Related Diseases

and Ageing Population Placing Unprecedented
Pressure on the NHS. Implosion Beckons!
Political Suicide NOT to React NOW.

On Health Matters, Governments:

» ask consumers to improve diets/exercise
then, ask industry to reduce fat/sugar/salt
put pressure on retailers to “nudge” consumers
threaten industry with regs. and taxation
implement regs. and taxation (e.g. on sugar)

The UK government reportedly plans to announce stringent measures to combat unhealthy lifestyles within a matter of weeks and
they may include a ban on promotional deals for junk foods.

Opposition parties have apparently backed the plans of Prime Minister Theresa May, The Times newspaper reported, quoting

sources, who said the crackdown on tackling obesity in the UK may encompass prohibiting buy-one-get-one-free deals on
unhealthy foods.

In Some Markets, Grapes Seen as a High Sugar Snack. There will be PRESSUREMperial College

London




Grapes: Smoking Gun in the
Increasingly Global Debate on
the Obesity Crisis? High Sugar
Products Firmly in the Firing Line

Maximum recemmanded
sugar intake per day

199

24g

30g

Nutrition Facts

Serving Size 1.5 cup grapes (138g)
Amount Per Serving

Calories 90 Caiories from Fat 0
9 Daily Valua”
Tolal Fat 1g 29
Samrated Fai Og P

Trans Fat Og
Cholesterol Omg DRe
Sodium Omg e
Tolal Carbohydrate 24g B
Dietary fiber 1g EL

Sugars 23g

Prolein 1g

Table Grapes ol S

"Percent Daily Values are based on &
2,000 calone dwet,

Grapes are one of the first fruits that man ever cultivated. Chile is the top grower of table grapes in the southem
hemisphere and the world.

Imperial College
London
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We're helping you .
make healthier choices W@ l "i' r@ge

‘ Find out more

Food Retailers
Respond to
Customer Concerns
About Health

Imperial College
London




The Number 1 Global Mega Consumer Trend is the
Increasing Concern About The Health of the Family
and The Health of the Planet. When Food Shopping,
Drives Shoppers Towards “Mindful Choices’*

And a Widespread View that Big Food, Big Business, Big Government
are Part of the Problem NOT Part of the Solution

Mindful Choices” top food trend for 2018, Innova Market Insights, Nov. 2017 :ngiﬂ College
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Dr. Food @FroiDavidHughes
The G B I u e P I a n et I I Facto r” & The Domino Theory: Implications for

Plastic Packaging

supermarkatsinyourpocket.com/201 80227 /the. .,

Milkmen are returning to LEII‘I[IHH‘;._I.?:;
Suppliers, Retailers & Consumer gl i oo oresma
Will Change Radically & Quickly =~ =~ =
Their Use of

At _ e

EU proposes ban on straws and other single-use
plastics may 2s», 2018
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The Global Grocery World Entering a Disruptive Period

@ @ airbnb

Hilton

Years to amass
Years to build

610,000 rooms in 88 countries 650,000 rooms in 192 countries

Disruption
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Is There a “Natural” Ceiling for Hard Discounters in ANY Market?

DISCOUNTER SALES IN EUROPE

22% 23%
o 1824 188% 10.1% 1025 194% 20.2%

G5y 0% 17.0% 17.2% 178

2000 2002 2003 2004 2000 2006 2007 2008 2009 2000 200 2002 2003 2014 2015 2016

Europe includes Austria, Belgium, Denmark, Finland, France, Germany, Greece, Italy, Ireland, Netherlands, Narway, Fartugal,
Spain, Sweden, Switzerland, United Kingdom, Hungary and Paoland

Source: Nielsen Retail Measurement Services
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Report: Amazon and alternative formats will bring
‘carnage tosupermarkets

e Retail space devoted to food sales
in the US has hit a record high.
New store growth is outweighing
demand, and grocers are cutting
prices to compete.

Department stores followed the
same strategy in the last decade,

and now they are closing stores
and filing for bankruntev at
staggering rates. The increasingly bleak outlook for Canadian grocery stores

It!s only G Oil‘lg to Get worse Food Industry Analysts Predict
s ; Tough Times for Supermarkets
for America’s Grocers

The retail apocalypse is
heading straight for Kroger,
Whole Foods, and Aldi

Inmar: Dim future for
traditional supermarkets

Shares, stores to decline as fresh, limitad assortment,
e-caommearce grow
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This week's

Super 6 at 69p each

6 fruit and veg
at super prices

Ayailable from 10th fanuary o 12th February,
subpect bo availability - ew oifers start 13th Febiuary.

Salad Potatoes Mg Onions Baby Pum Tomaloes

PEr Pk Eﬂp peT pacH ﬁ!!p E#T patt 59p
g EWE i kg &gk, 1732 gpch 250g A TR par i

Discounter

er 6” Has A

ficant Impact
resh Produce
g Behaviour
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ALDI

That's £0.69 (zar12) for a
Premium Branded Pineapple

Imperial College
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Now one in seven are buying their food
online: Number doubles in two years
as big supermarkets offer same-day

delivery

« Total online grocery spending is predicted to rise by £1.2billion this year

+ The trend will continue over the next five years, reaching a massive £17billion
« Tesco even recently tried out a robot that can deliver groceries inan hour

« Marks & Spencer are also planning same day delivery trials

E—

Freshiy clicked, '@ E

- Pt
ONLINE GROCERY CLICKS IN THE UK: SALES SETTO
SURPASS £11 BILLION IN'2017

Imperial College

Kantar Worldpanel and Mintel, 2017 London
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Gt up M 20 Hesid From
Salnatury §ir G0 minutss

- —

. T 4
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Grocery Delivery Options Proliferate in the UK

PrimenN::\W PrimenN:\:W

OUR BELIVER RESTAURANT DELIVERY

SEIVERY
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BREAKING: Amazon to buy Whole

Foods in $13.7B deal Avoust2017
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Market Capitalization of Some Major Grocery Retailers (US$ bn)*

Garrefour

* as of August 8t, 2018

* %
Woolies Australia

FYI Woolworths RSA
Market Cap. approx. US$4 bn.
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h ASda_SﬂiHSburYIS merger: MPs fear Markat I*".I-..r!'rr.ﬂ"'.f > WM Marrison Supermarkats PLG
OU I’ BIO J U| 1 7t 20 1 7 Squ.EEZE on S‘I.lpp]iEI’S April 30th, 2018 1O W
25230 IR HI A (1

Politicians call for watehdog to gauge alfects of deal, saying It AL TN
liers

What if ......... Amazon i
Bought Sainsbury’'s7!

Sqinsbu'i?y’s

'EW

on0 MEDQGEN 13 Hop 20T

am azo n . Sainsbury's - Asda merge to fend Market Cap. Morrisons $8 bn.

Market Cap. Amazon $898 bn.
Recent share price hike for M
reflects analysts view that it may

be an Amazon target (with small change!).

off Germany’s £26bn
supermarket superpower

UR supermarket shares slip as fears rise
about effect of Amazon's move to slash
prices at Whole Foods

Imperial College
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Tesco, Carrefour waste no time in trying to
e power of partnershiy August 7, 2018

Fresh Produce
is on Their List!

it's officlal. Tesco and Carrefour have |oined forces, entering into a formal long-term, strategic alliance
thar is slated to become aperational in Dotober,

In an official release from Tesco, the alliance s sald to cover the strategic relationship with global
suppliers, the joint purchasing of own brand products and goods not for resale,

Imperial College
London




Tencent'to BuyPartof | |
Supermart ChaininRare Retall :
Foray

Oct/Nov 2017

Alibaba, New Hua Du superme fr}ling JV

] October 8, 2017 & Inside Retail Asia

Alibaba buys stake in Chinese
hypermarket chain Sun Art

Imperial College
London




Alibaba is trying to reinvent China's mom-
and-pop stores

Ling Shou Tong

Free Retail-Management Platform
Assists Store Owners with Selection
& Range and Products Sourced via
Alibaba

* -

Imperial College
London




For Major Supermarket Companies around the World:
The Future is Omni-Channel. ( 9
One Product Does Not Fit All Channels! Carrefour

GROSS SALES BREAKDOWN - (%)

>50% I CASH &
: CARRY
Pro

[ 3 |
. .._.- -

i . ; A ATRCA PAG

j : (b

1 [

1 i

2012 2016 | 2019

= Hypermarkets = Other formats
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Ordering Platforms and Meal Deliverers for the Global Restaurant Trade

grubHub.com JUST EAT

¢ating Made sagy M Takeawaycom

£ Delivery Hero

+| @ foodpanda

It's a Dynamic Sector!

Australia is becoming an Uber Eats nation

Imperial College
London




How Deliveroo's 'dark kitchens' are IES
catering from car parks ﬁ

Asappetite grows for upmarket takeaways, delivery service is The Guardian
setting restaurants up with satellite kitchens inside metal boxes Oct. 28" 2017

DELIVEROO deliveroo

Imperial College
London
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Younger Consumers Eat Out Most Frequently in the UK

The Ageing Demographic - Eating out frequencies

84

Total per month
Snack
B Dinner
Lunch
Breakfast

Total UK 18-24 25-29 30-34 35-39 4044 45-49 50-54  55-58  60-64
adult
average

Imperial College
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Food-to-Go Accelerates the Convergence of Food Retail & Food Service

JAB Holdings Buys Maijority Stake in Pret for £1.5 Billion May 29t, 2018 Egﬁ?ﬂ College




Starbucks to focus on China
growth, doubling food sales

Evolution of Starbucks Logo

30+% of all US sales made using Starbucks app

Virtually US ALL same store sales growth digital

Globally planning to double food business by 2021

Particular expansion of premium food and drink lines

Expanding Bistro Boxes and Reserve Cafés (20% y-o-y growth 2016/18)
Focus on cold drinks (50% of drink sales 2017/18)

Market leader in cold brewed coffee in USA

China expansion: 800 cafés in 2013 to 3200 end of 2018

15t Reserve Roastery opened in Shanghai Dec. 2017

Opening a new café in China every 15 hours! Currently, 600 in Shanghai

Imperial College
London
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The Other Day, | was
in an Outlet with a
Huge Hot & Cold
Beverage + Snack
Offering

Imperial College
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Healthy Food Offer
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Asian and Western
Food & Beverages

mEﬁHMOODLES
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"IN ASIA, THE CONVENIENCE SECTOR IS BY FAR
THE SECTOR THAT IS GROWING THE MOST—
-ELEVEN IN TAIWAN OR IN THAILAND,

THAT'S WHERE WE ARE MOST LIKELY TO SEE

INNOVATION HAPPENING.

PETER GALE - MANAGING DIRECTOR RETAILER SERVICES, ASIA-PACIFIC, NIELSEN

How Well Represented are Grapes in Convenience Stores?

Imperial College
London



What’s Your Point of Difference Versus Other Grape Suppliers

* Cleaner and Greener?

« Safer?

* Cheaper (why would you want to be?!)?
» Tastier?

* Better Quality?

 Better Avalilability?

» Earlier/Later than Competitors?

* More Interesting Range/Selection?

* Proprietary Ownership of Grape Varieties?

Imperial College
London
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How Do You Communicate Value for Money?

Two Coffees £5: Routine Daily Purchase
“I'd Buy More Fruit but it's Expensive’!

'\: .#\ " " ' -
; Ve » ) 4
. ‘ g ‘Ig

Av. Weekly Household
pend on Fruit £3.93

Imperial College
London




CONTACT POINTS:

e-mail:

profdavidhughes@aol.com

Telephone contact:

mobile +44(0)7798 558276
u @ProfDavidHughes
Retail Blog:

Imperial College
London




